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C12. Engagement

C12.1

(C12.1) Do you engage with your value chain on climate-related issues?

Yes, our suppliers

Yes, other partners in the value chain

C12.1a

(C12.1a) Provide details of your climate-related supplier engagement strategy.

Type of engagement

Information collection (understanding supplier behavior)

Details of engagement

Collect climate change and carbon information at least annually from suppliers

% of suppliers by number

80

% total procurement spend (direct and indirect)

80

% of supplier-related Scope 3 emissions as reported in C6.5

22.3

Rationale for the coverage of your engagement

Sony enhances efforts to reduce Sony’s environmental footprint across its entire value

chain including manufacturing contractors, raw materials and component suppliers, by

calling on them to reduce GHG. Regarding the raw materials and component suppliers,

we have an extremely large number of suppliers (over 2,000 companies). Therefore, we

select the top 80% of our transaction value to conduct the information collection for effi‐

ciency. In the case of manufacturing contractors, we also select major manufacturing

contractors to conduct the information collection, who are in principle defined as the top

contractors that together represent 80% of our total transaction value with contractors.

Impact of engagement, including measures of success

Company specific description of the impact of climate-related supplier engagement :

Sony has the group environmental mid-term targets of "Green Management 2020" group

environmental mid-term targets from FY2016 to FY2020. There are major focus areas of

this targets, one of force areas is” Enhance engagement of entire value chain” including

manufacturing partners and suppliers. Sony will also work to reduce environmental im‐

pact across its entire value chain including stakeholders such as manufacturing partners.

Sony will request its major manufacturing partners and component suppliers cooperate
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by monitoring their figures for CO2 emissions, and will call on them to reduce these

levels. In particular, Sony will ask for a 1% reduction in GHG emission intensity per year

(Environmental impact relative to the gross sales of product supplied to Sony) Regarding

the raw materials and component suppliers, 45% of our suppliers establish their own GHG

reduction targets. In the case of manufacturing contractors, our manufacturing contract‐

ors that account for 80％ of our total transaction value establish their own GHG reduction

targets and reported the result of GHG emissions. Through continuous survey, we have

collected the information from manufacturing contractors that have a large ratio of the

total transaction value. Measure of success: Regarding the raw materials and component

suppliers, our suppliers that account for 80% of our total transaction value establish their

own GHG reduction targets. In the case of manufacturing contractors, our manufacturing

contractors that account for 80% of our transaction value establish their own GHG reduc‐

tion targets. Sony’s specific description of the impact of climate-related supplier engage‐

ment: Regarding the raw materials and component suppliers, compared to the survey for

information collection in preceding fiscal year, valid response rate from suppliers in this

reporting year improved from 42% in FY16 to 94% in FY19. Sony continues to collect sup‐

pliers’ information from fiscal 2016, so we recognize that continuous survey helps to im‐

prove the supplier response awareness.

Comment

N/A

C12.1d

(C12.1d) Give details of your climate-related engagement strategy with other partners in the

value chain.

A company specific description of your climate-related engagement strategy with other

partners in the value chain: Sony is implementing its environmental actions based on our

environmental plan "Road to Zero" announced in April 2010. The plan, which includes a

long-term goal of achieving a zero environmental footprint by 2050, uses back casting

methods to set specific mid-term environmental targets for the next five years in line with

that goal. Targets are based on four environmental perspectives that includes climate

change across all product lifecycle stages. We eliminate or minimize risks and seize or

maximize opportunities by taking actions according to this plan. Sony announced the es‐

tablishment of its "Green Management 2020" group environmental mid-term targets that

will take effect from FY2016 through 2020 in June 2015, and introduced them. In Green

Management 2020, a  target for logistics was also established – the target is to reduce ab‐

solute CO2 emissions related to logistics between nations and within regions by 10%.

In order to reduce CO2 emissions associated with distributing products, Sony takes steps

to reduce shipping weight by making products lighter and smaller. Sony also pursues altern‐

ative shipping methods (modal shift, etc.) by identifying and employing methods that are

most efficient and have less impact on the environment.

A clear explanation of who other partners in the value chain constitutes:Third-party logist‐

ics companies which provide transport our products.
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 A case study of your climate-related engagement strategy with other partners in the value

chain:  As a part of its efforts to reduce environmental impact from the transport of finished

goods, Sony and logistic companies promote modal shift, switching the modes of transport

it uses from air to sea and from truck to railroad. Sony Electronics Inc. (SEL) in the United

States has optimized the use of rail transport for product shopping from the West Coast to

reduce CO2 emissions generated during transport. In addition, SEL has participated in the

U.S. Environmental Protection Agency SmartWay and has used environmentally responsible

logistic partners. In Japan, Sony has promoted modal shift from truck to rail transport. For

large-sized products such as BRAVIA LCD TVs or Blu-ray Disc/DVD recorders, in particular,

Sony proactively uses railroad, which accounts for more than 15% of all long-distance

(500km or more) domestic transport. These efforts have gained recognition. Sony has been

certified by the Japanese Ministry of Land, Infrastructure, Transport and Tourism as a certi‐

fied company in the "Eco Rail Mark" system since 2011, while BRAVIA LCD TVs and Blu-ray

Disc/DVD recorders have earned product certification. Sony also promotes domestic sea

transport. In fiscal 2019, CO2 emissions attributable to the transport of products in Japan

were approximately 283 tons lower than would have been the case if products had been

transported by truck.

C12.3

(C12.3) Do you engage in activities that could either directly or indirectly influence public

policy on climate-related issues through any of the following?

Trade associations

Other

C12.3b

(C12.3b) Are you on the board of any trade associations or do you provide funding beyond

membership?

Yes

C12.3c

(C12.3c) Enter the details of those trade associations that are likely to take a position on

climate change legislation.

Trade association

Japan Electronics and Information Technology Industries Association.

Is your position on climate change consistent with theirs?

Consistent
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Please explain the trade association’s position

The objective of the Japan Electronics and Information Technology Industries Associ‐

ation (JEITA) is to promote the healthy manufacturing, international trade and consump‐

tion of electronics products and components in order to contribute to the overall develop‐

ment of the electronics and information technology (IT) industries, and thereby further

Japan's economic development and cultural prosperity. Japan’s EE industries have been

actively working on global warming prevention on a global scale by promoting “innovative

technological development and creation of environmentally conscious products” that

contribute to stable energy supply and achievement of a low-carbon society as well as by

striving for and strengthening of industrial competitiveness in light of the global market.

We participate in Keidanren’s Commitment to a Low-Carbon Society and are aiming to im‐

prove energy efficiency of production processes by 1% annually on average. For the pur‐

pose of contributing to emission reductions in society through products and services, we

will establish calculation methods for the amount of emission reduction contribution and

publish the achieved amount in the entire industries every fiscal year.

How have you influenced, or are you attempting to influence their position?

In the Japan Electronics and Information Technology Industries Association (JEITA) En‐

vironment committee, Sony was the chairman of it in FY2018 and FY2019. The Environ‐

ment committee deliberates and approves the important matters, such as making stra‐

tegic policy and proposing policy related to global environmental issues, environmental

issues on production and different kind of products, etc.. In addition, Sony’s employee

participated in the subordinate committee of the Environment committee as the leader to

establish the industry's long-term vision of climate change and to promote the spread of

renewable energy.

C12.3e

(C12.3e) Provide details of the other engagement activities that you undertake.

In September 2018, we joined “RE100”, an international initiative of companies committed

to using 100% renewable electricity by 2050. 

Mr. Yoshida, our president and CEO, delivered a speech at “SDGs Management / ESG Invest‐

ment Study Group” held by Japan’s Ministry of Economy, Trade and Industry in Tokyo on

February 2019 to convey his message that Sony has joined RE100 to accelerate our efforts

to increase use of renewable energy as part of our long-term environmental plan “Road to

Zero” and to create social value.

In June 2019, as a member of RE100 companies in Japan, we have published a set of policy

recommendations to the Japanese government asking for the following three points. 

1. Fully evaluate the societal benefits of renewable electricity and formulate policies based

on these benefits;

2. Japan’s power grid should be comprised of 50% renewable electricity by 2030;
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3. Establish a system in which renewable electricity can be price-competitive with other en‐

ergy sources.

This set of policy recommendations are sent to relevant Japanese government and govern‐

ment officials as well as made public on website (in Japanese only).

C12.3f

(C12.3f) What processes do you have in place to ensure that all of your direct and indirect

activities that influence policy are consistent with your overall climate change strategy?

 We engage in policy making activities through industry associations and other private initi‐

atives such as RE100 by having employees from the Sony HQ Environmental Office particip‐

ate in those meetings. The employees who participate in those meetings report the latest

developments to internal meetings held periodically and confirm consistency with our over‐

all climate change strategy. The periodical meeting is held every week by the Corporate Ex‐

ecutive in charge of Environment for the Sony Group. Any significant issues or progress re‐

garding environmental affairs including the climate change is deliberated at the Executive

Management Committee held every month. In addition, Corporate Executive Officer in

charge of Environment is informed every month for any significant issues or progress on

the environmental issues. He then delivers update on these issues to the Board once a year.

If our targets are stricter than the trade association's targets, our targets are prioritized. 

Furthermore, our External Affairs Department is also continuously informed of significant

issues regarding environmental affairs including the climate change so that their actions to

relevant ministries are aligned with our climate strategy and targets. As a result, we visited

the Energy Agency of Ministry of Economy, Trade and Industry for a discussion on renew‐

able energy in FY2018.

C12.4

(C12.4) Have you published information about your organization’s response to climate

change and GHG emissions performance for this reporting year in places other than in your

CDP response? If so, please attach the publication(s).

Publication

In mainstream reports

Status

Complete

Attach the document

FY2019_20F_PDF.pdf
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Page/Section reference

Governance : page 76 - page 84. Remuneration : page 71-page 76. Strategy : page 52-

page 57. Risks & Opportunities : page 7 - page 18. Emission targets : page 57.

Content elements

Governance

Strategy

Risks & opportunities

Emission targets

Other, please specify (Remuneration)

Comment

N/A

Publication

In voluntary sustainability report

Status

Underway – previous year attached

Attach the document

CSR2019E_PDF_all.pdf

Page/Section reference

page 121- page 195

Content elements

Governance

Strategy

Risks & opportunities

Emissions figures

Emission targets

Other, please specify (Sony's environmental plan and Data)

Comment

N/A

Publication

In voluntary communications

Status

Underway – previous year attached

Attach the document

CorporateReport2019_E.pdf

Page/Section reference

Message from the CEO (Sony and the Planet Earth): page 8 - page 9. Strategy : page 52-

page 57. Environment (Target, Risks & Opportunities, Target and performance) : page 42-

page43

Content elements
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Strategy

Risks & opportunities

Emission targets

Other, please specify (Message from the CEO)

Comment

N/A

C15. Signoff

C-FI

(C-FI) Use this field to provide any additional information or context that you feel is relevant

to your organization's response. Please note that this field is optional and is not scored.

N/A

C15.1

(C15.1) Provide details for the person that has signed off (approved) your CDP climate

change response.

Job title Corresponding job category

Row 1 President and CEO Chief Executive Officer (CEO)

Need help?   Contact us.

© 2021 CDP Worldwide 
Registered Charity no. 1122330 
VAT registration no: 923257921 
 
A company limited by guarantee registered in England no. 05013650
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Accredited solutions
providers

Offices

Staff

Trustees, board and
advisors

 Cookies

Privacy

Terms & Conditions

Careers

  LinkedIn

  Twitter

  YouTube
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